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Ho'tc- Levine 
)‘resident 


November 11, 1992 


Ms. Karen Eisen 
Philip Morris Corporation 
120 Park Avenue 
Now York, NV 10017 

Dear Karan: 


The following details specifications, timing and costs for conducting focus groups among adult 
male smokers to explore reactions to Marlboro Promotion Concepts. 


We will conduct a total of four { 4 } focus groups on Wo oner,da/, December 
December 3 In Englewood, NJ. 


and 


jay. 


Ai! respondents will be between iris ages 
or 100's, full-flavor or light, non-menthol 
further defined as follows: 


of 21-24, AM respondents will smoke filter, king size • 
cigarettes most often Respondent specifications are 


* 3 groups will be conducted among Marlboro smokers. 

- 2 groups will consist of respondents employed in b ! ue cot'a* occupations 

- 1 group will consist of respondents who are either fut! time college students or 


employed tn whits collar occupations, 

* i group will be conducted among Camel and Winston smokers Respondents- will be employed 
In bins collar occupations. 

Each group will be scheduled to last 2 hours. Groups will be oor ducted at 5.30 p.m. and 
7:30 p.m. each evening. 

A summary report of findings win bo available no later than December 21, 1992, 

Costs are estimated at $15,100 ± 10%, inclusive of ali research-related expenses and fees 
and facility food expenses for respondents and viewing clients. 

I trust this meets with your approval 


Sincerely, 


'jxM- 

Bette Levine 


Renaissance Office Center 


15 Engle Street, Englewood. New Jersey 07e>31 * (201) 509-6088 

EAX {201) 569-8154 


Source: https://www.industrydocuments.ucsf.edu/docs/hxmj0004 
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